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So you have a Facebook page:
Now what?

by Pete Codella, APR
May 13, 2011
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Uses

* Personal profile

e Business profile

e Facebook as a page (participate as a brand)
e Community pages

 Facebook groups, open or private
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Press Room

Statistics

People on
Facebook

Activity on
Facebook

Global Reach

Platform

Mobile

Blog - About Press Releases RSS

More than 500 milion active users

50% of our active users log on to Facebook in any given day
Average user has 130 friends

People spend over 700 bilion minutes per month on Facebook

There are over 2900 million objects that people interact with (pages, aroups,
events and community pages)

Average user is connected to 80 community pages, groups and events
Average user creates 90 pieces of content each month

Mare than 30 bilion pieces of content (web links, news stories, blog posts, notes,
photo albums, etc.) shared each month,

More than 70 translations available on the site
About 70% of Facebook users are outside the United States
Over 300,000 users helped translate the site through the translations application

Entrepreneurs and developers from more than 190 countries build with Faceboaok
Platform

People on Facebook install 20 milion applications every day

Ewery month, more than 250 million people engage with Facebook on external
websites

Since social plugins launched in April 2010, an average of 10,000 new websites
integrate with Facebook every day

Mare than 2.5 million websites have integrated with Faceboak, induding over 80
of comScore's U.5. Top 100 websites and over half of comScore's Global Top 100
websites

There are more than 250 million active users currently accessing Facebook
through their mobile devices.

People that use Facebook on their mobile devices are twice as active on Facebook
than non-mobile users,

There are more than 200 mobile operators in 60 countries working to deploy and
promate Facebook mobile products

facebook.com/press.php

COMPANY
Press Room
Factsheet
Statistics
Timeline
Executives
Founder Bios
Platform
B-Roll

Press Releases &
Announcements

CONTACTS
Images

Speaker Requests
Interview Requests
Facebook Stories
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Looking for deals, news
and community

Existing customers | 84%
Want exclusive offers and benefits | 83%
Buy more after liking your page | 36%

via Webtrends & Hubspot
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Set your username

Your username has been set
You can now direct your friends to facebook. com/petecodella,

Set a username for your Pages.

Learn mare about Facebook usernames.

Facebook © 2010 English (US) About Advertising Developers Careers Terms » Find Friends Privacy Mobile Help Center

Need 25 page ‘likes’ to set a vanity username for your page
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Google
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google.com
1 Enables users to search the Web, Usenet, and images. Features include PageRank, caching and tra... mﬁ%‘m 2 Hr Free Class-Get
More your seat now!
riririryy SearchAnahtics »  Audience » GrowASite.com
2  Facebook - Bill Farmer LinkedIn DirectAds
2 facebock.com Advertise on LinkedIn. Targeted Ads to
Professionals. Just $5 to Start.

[Requires membership] Wikipedia entry page with related Facebook posts and links.

www.Linkedin. com/DirectAds
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*4 Everything Codella Marketing | Salt L ake City social media, public relations ... Q
@ Images Codella Marketing is home to the only 5199 a month online media room software —
9 MewsCactus — a hosted press room solution developed by an Accredited public ...
B Videos www_codellamarketing.com/ - Cached - Similar
= News Codella Marketing Newsroom | Salt Lake City social media, public ... “. - 6/5/10
_ Online newsroom by MewsCactus for Salt Lake City public relations firm ...

Shopping news.codellamarketing.com/ - Cached - Similar

¥ More Codella Marketing | Salt Lake City social media, public relations ...

Codella Marketing | Salt Lake City social media, public relations and ...
Bountiful, UT codellamarketing com/about/pete-codella - Cached
Change location Codella Marketing | Salt Lake City social media, public relations ...

Codalla Markatinn | Salt | aka Citv encial madia aohlie relatinne and

with Lodella Marketing.
www _facebook com/CodellaMarketing - Cached

Codella Marketing | LinkedIn

Welcome to the company profile of Codella Marketing on Linkedin. Codella Marketing
excels where technology and public relations meet. - Public relations -
www_linkedin.com/company/codella-marketing - Cached

Codella Marketing < Utah Internet Marketing - A Directory of ...

Codella Marketing is a Salt Lake City based public relations and marketing firm that excels
where technology meets business communicati.
www_utahinternetmarketing.com/m/woods-cross/codella-marketing/ - Cached
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Edit your page

faCEbnuk Search Home Profile Account ~

Codella Marketing

{:_T}J Your Settings

IE Manage Permissions Posting Preferences: Always comment and post on your page as Codella Marketing even when using Facebook as Pete Codella.

[£] Basic Information Mote: You're currently using Facebook as Pete Codella. To use Facebook as Codella Marketing, go to Account at the
Profile Picture top of any page.

E&] Featured

2 Marketing Email Notifications: Send notifications to pete@codellamarketing.com when people post or comment on your page.

E@; :Ianage s View all email settings for your pages.

e APPS

Facebook © 2011 - English {US) About - Advertising - Create a Page - Developers - Careers * Privacy - Terms * Help
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facebook DEVELOPERS

Social plugins

Like box

Documentation Forum Showcase Blog Status

Home » Documentation > Social plugins » Like Box

Plugins
Activity Feed
Comments
Facepile

Like Button

R T S

Like Box

The Like Box is a social plugin that enables Facebook Page owners to attract and gain Likes from their own website.
The Like Box enables users to:

+ See how many users already like this page, and which of their friends like it too

+ Read recent posts from the page
+ Like the page with one click, without needing to visit the page

A A LT T R L e

10 "The New Gutenberg," Codella discusses
the 'Internet press' and how it has
Stream (7) revolutionized how we communicate.
Show stream news.codellamarketing.com
news.codellamarketing.com
Header (7)

Yesterday at 4:53pm
Show header )
@ Codella Marketing

e | 48  Sian-up for Southwest
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Import an RSS feed

facebook

Import a Blog Back to Advanced CFO Solutions's Notes

Import an External Blog

You can import posts from one external blog so that they appear along with your notes, Facebook will automatically update your notes
whenever you write in vour blog, Imported blog posts cannot be edited.

Please only import your own blog. If you import too many blog posts in a day, you could be blocked from writing or importing new notes,
and this could result in vour account being disabled.

You are not importing from an external blog to your notes.
Enter a URL below to impart to your notes,

Web URL: | Enter a website or RS5/Atom feed address

[ By entering a URL, you represent that you have the right to permit us to reproduce this content on the Facebook site
and that the content is not obscene or illegal.

Start Importing

Edit page > Apps > Notes: Go to App

CodellaMarketing.com PeteCodella.com
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| Motes About Codella
Marketing

[] Codella Marketing's Drafts

Browse Notes

[] Friends' Motes
D Pages' Motes
D My Motes

] My Drafts

D MNotes About Me

Jump to Friend or Page

Subscribe

Codella Marketing's Motes
Edit import settings

MUELEI Uy 4 YE ITUSIVE @ U W Y Y HISYGUYS SIS 1 GLAAIL LY A3 SUAIGH HISUIG 241
music video: Crazy Little Thing The Web (the number one "sodal media song” search result
on YouTube, by the way).

I have no problem with criticism, I read, receive and counsel others on how to confront it daily.
I will admit though that I'mi...

View Full Note - Like * Comment

Why content curation is the foundation of digital public relations
By Codella Marketing - Monday, April 11, 2011

We all know content is king. In fact, we're probably tired of hearing about it, But let’s face it,
when it comes to your online positioning, the most effective tool is frequently published
content.

For our purposes well treat content as any sort of online text, graphic, video, audio file, image,
logo, game, widget, etc.

And for pu...

View Full Mote - Like * Comment

Your personal brand, digital footprint and blogging
By Codella Marketing * Friday, March 25, 2011

Yesterday [ spoke at the 2011 Mountain West Regional Public Relations Conference hosted by
the Utah State University Public Relations Student Sodety of America.

I'm embedding my presentation on my blog and would love to hear from any of you who
attended my sessions or any blog readers.

Also, if you'd like a text outline of the pre...
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Involver plugins

[t~ PR~ Y

media terms?

[T Azron Gaudin

|:| Aaron Mentzer S

[7] Aaron Melson o ) ) )

7] Abby Brown i AP Sl"g!f|§: Web srte_ is charjged to website - ﬂ_nalh,r! Mow who was it on LinkedIn that
was giving me a difficult time about supporting that?

B4 Send Page Invitation R

@Tony_Horton I'm starting P90X soon. got the DVDs. need to get some equip &
read up, then my 90 days begins!

involver PRS-

@SeelaneTweet cool! thx! it's a good series of articles

Powered by Involver

CodellaMarketing.com PeteCodella.com



Page 16

YouTube
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Posterous

MoMA acquires the @ symbol - what?

| heard a fascinating report and interview on NPR today about the Museum of Modern

Art acquiring the @ symbol as part of its collection.

Here's a link to the blog post by Pacla Antonelli, Senior Curator, Department of
Architecture and Design describing @ at MoMA:

What do you think? Are they crazy to display the @ sign as art?

It's certainly an interesting choice.

Pete Codella | Accredited in Public Relations | 801.448.7383 | petecodella com

Comments [0]
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HTML on a page tab
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HTML on a page tab
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Custom page
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So in love with @ShortStackLab Just
created some very cool Facebook tabs
for clients!

Learn More Learn More
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Home  Profile Account «

facebook
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fEICEbOUk Search Home Profile Account =
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facebook Search a Home Profle  Account v
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facebook Search
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facebook Search - P —
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Community pages
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[ Info
[[Z] related Posts

0

people like this

Add to My Page's Favarites
Create a Page

Report Page

Share
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Developers

CNN.com 1MDD ESHFN.com

developers.facebook.com/showcase
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facebook

All Apps

Search Apps Featured By Facebook Page 1 of 11 III

Gratfi Gitizen Sports

rrisnus Soramny LIS Lanm e uuanues CITLET WO nmeEriL CITLET Lol i

facebook.com/apps/directory.php
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HUbS»t What is HubSpot? | Case Studies | Marketing Resources | About Us | Demo (AL RLEM

Follow HubSpot View the Webinar Recording & Slides:

bit.ly/iZm8fu
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Key takeaways

e Everyone’s on Facebook — you should be too
* You get search optimization benefits
 Optimize and customize your profile and page
e Use apps and custom tabs

_"'L.-l"'-".‘-‘IL

b
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Questions

Questions, comments and
discussion
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My information

Pete Codella, APR (Accredited in Public Relations)

Pete@CodellaMarketing.com
@Codella

801.448.7383

TXT prpete to 50500
for my SMS business card
by Contxts.com
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